





and went shopping. His goal is
nothing less than building a research
and information behemoth. His first
purchase was sourcing specialists
TPI.

There is no doubt that Connors’
firm is going to be a major player in
the very near future. He is a canny
player and knows this market inside
out. The research world should keep
an eye on his progress as it is clear
that there is much empire-building to
come.

GROUP CEO, CRESTON

Another chief, another acquisition
war-chest. This one squarely directed
at expansion into the US market.
Creston’s MR companies include
ICM, CML and Marketing Sciences.
The idea is to find US agencies that
will provide “sister relationships”
with these firms. For Elgie the
cultural fit is all. He has $100m to
spend and has also identified other
markets of interest including western
Europe and Asia.

Despite his funds, Elgie shuns all-
cash deals and is keen to walk before
he can run. As he told Research,
“Walking is America, running is
China.” Having hired ex-Foote,
Cone, Belding man Steve Blamer as
his US CEO, it appears that the
‘walking’ is about to begin.

CO-FOUNDERS, ASKIA

It’s stylish, iconoclastic and fast
gaining traction among research
agencies. Askia’s end-to-end MR
software exudes the passion and
pragmatism of the partners behind it:
LSE graduate Patrick George, a
Belgian based in Paris, and Jerome
Sopocko, a Parisian based in London
and schooled at the Florida Institute
of Technology. Several major signings
in 2007 are propelling this very
international duo onto a global stage
they look well prepared for, after ten
steadfast years of development.

CEO, DATAUSA

Last month, Vin Gupta told the
research world that his company’s
goal is to build “a truly international
global market research business”.
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DON ELGIE

With the Opinion Research
Corporation already under his belt,
he moved on to US research agency
Guideline and Australian firm NWC.

After having reported record
revenue of $160m in the second
quarter of this year, he restated his
acquisition strategy.

It’s worth remembering that
InfoUSA is, ostensibly, a database
marketing firm with big ambitions in
the world of research. It’s a
fascinating example of two worlds,
traditionally at arm’s length from
each other, moving closer together.

CEO, THE NIELSEN COMPANY

We can keep this short and simple.
Ex-General Electric star Calhoun
steers the world’s largest research
company. He’s attempting to steady
the ship after a choppy restructuring
period. That said, when Nielsen
shifts direction, the industry takes
note. When it makes an investment,
the industry takes note. Nielsen has
always been one to keep an eye on,
and we see no reason to think things
will be any different under David’s
watch.

THE THOUGHT
LEADERS

CREATIVE DIRECTOR, KANTAR

A fascinating addition to the list.
Cami has been tasked with building
up the ‘creative capabilities’ of staff
across the Kantar group of
companies. Sounds a little
amorphous? Not really.
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Cami’ has 30 year’s of design and
corporate branding experience that
he aims to bring to bear on helping
Kantar’s research companies “deliver
insights in more compelling ways”
and to help clients “visualise the way
in which insights can be deployed”.

It’s a bold initiative and it’ll be
interesting to see whether Cami can
effect a sea-change in the way in
which research is communicated.

DIRECTOR, COLLABORATE
MARKETING

Cherkoff is making a name for
himself at conferences, in the media
and the blogosphere as a big thinker
in the field of networked media
environments. An alumnus of global
marketing consultancy Burson-
Marsteller, Cherkoff and his
colleague Johnnie Moore made quite
a splash at the Research conference
last year with his paper on co-
creation, which showed how
researchers, marketers and customers
can combine forces to shape new
marketing campaigns.

Using a blend of research, marketing
and branding nous, Cherkoff offers
the corporate world a thorough
grounding in how to capitalise on
blogs and online communities. He
brings an energetic, and often
evangelistic, fervour to this task

FOUNDER, PSFK

Three years ago, Fawkes started a
side project in his spare time. He
created a blog called PSFK where he
wrote about consumer and cultural
trends. The blog today gets 250,000

RESEARCH « 50 TO WATCH « 15
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international visitors a month and
has grown to six sites.

In 2005, Fawkes was approached
by Microsoft’s brand agency Modo
Group to help them understand
trends better. Since then he has built
his team to provide trend analysis
services to companies like BMW,
Converse, Corona Beer, Mars Philips
Electronics and SK Telecom.

MANAGING DIRECTOR, NQUAL

A graduate of the Open University
with a degree in psychology,
philosophy of mind and neuroscience,
Hamilton developed a love of
research, and belief in the benefits of
cross-pollinating disciplines.

A contributor to Research,
Hamilton has offered the market
some fresh, weighty and credible
thinking around the subject of how
researchers and businesses can build
effective social networks online. His
advice and analysis is serious, cool-
headed and most importantly,
practical. His inclusion on this list is
a victory for academic rigour brought
to bear on business.

FOUNDER, CLICKADVISOR

Nobody can criticise Marsden for not
being a man of ideas. He was one of
the founding fathers of the wildly
successful Brainjuicer, and last
month he announced plans for what
he terms, Brainjuicer 2.0.
Clickadvisor will harness the power
of social networks to gather
feedback for product development.
Marsden describes himself as “a
social psychologist and freelance
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market researcher specialising in
word of mouth influence”. He’s a
frequent speaker at conferences and
has scooped a number of awards for
efforts. He’s certainly not media-shy
and is often called upon to comment
on his theories on the copycat effect.

GLOBAL DIRECTOR
OF INNOVATION,
MILLWARD BROWN

Page’s job is to scope out new tools
and techniques for Millward Brown,
so he gets to mess about with a lot of
slick toys and exciting ideas. But the
trick in this line of work is to keep a
cool head, and only get carried away
about the ideas that really merit it.
He recently co-authored an award-
winning paper on neuroscience and
marketing research, aiming to
separate the fact from the fiction.
Page is responsible for creating new
research techniques, and developing
Millward Brown'’s suite of brand,
advertising and consumer research
tools for implementation across the
company worldwide. He and his
team are also responsible for
furthering Millward Brown’s learning
about successful brand marketing.

HEAD OF NEW MEDIA
RESEARCH, BBC

She’s part of the engine room of
research ideas that is the BBC.
Smith, ex-head of TV research,
moved across to head the audiences
team within Future Media and
Technology. Her team work

across the internet, mobile, red
button services and digital
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switchover. Her focus currently

is on how technologically enabled
the population are at the moment
and will be in the future, and what
that means for organisations like
the BBC.

Her paper on ‘fragvergence’ at the
Research conference last year and
the resulting piece in the magazine
was a real talking point.

THE ENTREPRENEURS

JOINT MANAGING DIRECTORS,
TREE LONDON

The research and data analyst firm
made quite a splash earlier in the
year when it was bought by
marketing services group Cagney. In
a research world where hefty, multi-
million dollar acquisition activity is
becoming almost commonplace, it’s
interesting to note that small, lithe
and creative agencies still hold
attraction for the big players.

The founders are slating plans to
take a more creative approach to the
look and function of research
viewing labs, and with regard to
growth, they have stated their
intention to grow through
acquisition. The second half of 2007
was announced as kick-off time for
this activity, and so industry watchers
should start to pay attention.

CO-FOUNDER,
MESH PLANNING

Blades represents a compelling mix
of fresh ideas with business acumen.



An ex-planning director, she scooped
a Best New Thinking award at the
Research conference in 2005 and
soon after developed an approach for
tracking multiple touchpoints, TROI
(Touchpoints Return on Investment).
She co-founded communications
research agency Mesh Planning in
2006.

Mesh has already signalled itself to
market as resourceful and effective
communicator of ideas and is not shy
of creating a stir. It is one of the
partners behind the Research
Liberation Front, a ‘movement’ that
has issued a cry to arms for a fresh,
shoot-from-the-hip and creative
approach to the research process.

FOUNDER, TRUTH CONSULTING

One of the best-known faces in the
research industry, Dexter struck out
from his DVLSmith and Illuminas
roots earlier this year, with news that
he was to start his own agency.

Dexter was one of the folk
responsible for reshaping the style,
content and format of the annual
Research conference. He aims to
bring similar reconstruction skills to
the way in which research is
conducted and communicated within
his own business.

Truth is ‘a strategic insight
consultancy.’ Truth, he says, isn’t
about mountains of facts or reams of
research. It’s about distilling this raw
material into compelling and
profitable business intelligence.

Dexter has always been regarded as
resourceful, creative and highly-
effective. There’s no reason why his
business shouldn’t offer such a
compelling mix to his clients.

MANAGING DIRECTOR,
TUNED-IN RESEARCH

Dunn is part of a new generation of
researchers who are entrepreneurial,
creative, fully-versed in the traditions
of research whilst being fully-tuned
into trying and developing new
techniques. He has a real passion for
his market and a real hunger for
finding out what makes it tick.

We hesitate to use the word ‘funky’,
but there is a buzz around Dunn and
his agency which is no bad thing
considering that he makes his living
talking to the canny, switched-on,
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youth of today.

You won'’t have to look far for
Dunn in future as he’s a frequent
speaker at industry events and has
appeared in the press and on
television talking about youth
marketing issues.

CHIEF EXECUTIVE,
COMMUNICATE RESEARCH

After only four years of operation,
Hawkins’ Communicate Research
scooped the headlines by winning
the political polling account for
national newspaper The
Independent. The company recently
conducted a free survey for the ‘Find
Madeleine’ campaign to identify the
views of European members of
parliament concerning child
abduction policy.

Hawkins may be a recent entrant
into the research market, but with an
impressive list of clients, and a
‘quietly getting on with it’ approach
to the sometimes stormy world of
polling - his appearance on this list
is well merited.

FOUNDER, BRAINJUICER

Some people just seem to generate
headlines wherever they go. John
Kearon is one of those people. His
online research agency always
created a buzz, but things got really
interesting earlier this year when it
began trading on AIM.

At the time, Kearon said, “We need
our clients to know that we are more
than a creative boutique.” A growth
rate of 57 percent last year goes some
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way to help prove that.

Although Kearon is still pioneering
new boutique-like work, such as his
proprietary test to unearth creative
individuals within the population, it
is clear that his ambition goes way
beyond such techniques. He’s
building a serious business, he has a
nose for news and publicity and,
undoubtedly, he is chasing success
with considerable energy.

FOUNDERS,
ESSENTIAL RESEARCH

A hefty number of nominations for
these three. The ex-BBC trio were
well-known as thought leaders
within the corporation and now,
having struck out on their own, built
themselves a reputation for
thoughtful and insightful research.
The agency specialises in consumer
research within the media,
technology and entertainment sector.
But the trio are not just ‘thinkers,” as
their business acumen proves.
Essential achieved 400% growth in
turnover in 2006-7. The agency was
also runner-up in Research’s Best
New Agency award in 2006.

Within a very short amount of time
they have built a brand that is as
much about its forward-thinking
strategy as it is about the heritage of
its founders.

CHAIRMAN AND CEO, GOOGLE

Google is already synonymous with
web search, and it makes a mint from
its ad-serving business — but its
ambitions don’t end there. This
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makes CEO Eric Schmidt arguably
the most closely watched man in any
industry, research included. In an
increasingly internet-enabled world,
Google acts as a hub - helping
people find what they want, and
helping advertisers find the types

of consumers they are looking for.
Research and insight will never be
the company’s raison d’etre, but the
wealth of behavioural data it holds is
what makes it such a valuable
property. One day — maybe - it could
become a one-stop for all you need
to know about online consumers.

CO-FOUNDERS, YOUGOV

YouGov is one of the research
industry’s undisputed success stories.
Both Shakespeare and Zahawi are
what one would call ‘connected’ in
the media and political world. They
have used these contacts cannily and
build a thriving business and robust
brand in a very short amount of time.
They have already started to extend
the YouGov brand overseas and with
recent news that they secured £38m
through an institutional share
placing, their international ambitions
look set to be actively pursued.

PARTNER, BRUNSWICK

An alumnus of agency Opinion
Leader, Trayner’s roots lie in political
campaign research, having started his
career working for Blair pollster
Philip Gould and Clinton pollster
Stan Greenberg. His paper on
Research 2.0 was shortlisted for the
‘Best New Thinking’ Award at the

Research 2006 conference.

So, why an entrepreneur? Trayner
moved to PR firm Brunswick, where
he set up and leads the group’s
opinion research practice —
effectively creating an internal
research agency from scratch.

He was promoted to partner in
2007, becoming at 29 one of the
youngest partners in the firm’s
history.

We spotted Trayner’s promise when
he was a runner-up in the magazine’s
TalentMagnet competition, a few
years back. He’s always been a
research star, but he’s now had the
chance to flex his business-building
skills to great effect. Definitely one to
watch.

FOUNDER, IMAGINI

Alex Willcock believes visual
communication is the new universal
language, and is setting out to gather
people’s ‘visual DNA'. His brainchild,
Imagini, brings together the best of
his experience in design and
communications and puts it to use
for research, with an online profiling
tool that eschews words in favour of
images.

Since March, 4,250,000 people
have profiled themselves on
www.imagini.net — all visitors have
come through viral activity. Imagini
is also working with clients providing
profiling services to such clients as
Microsoft, Vodafone, Nectar, and
The British Army.

FOUNDER, FACEBOOK

Facebook is already becoming a
refuge for millions of individuals as
well as a fair proportion of the
market research industry. Even
Research has established its own
successful group within the space.
Not only does Zuckerberg’s tool offer
an excellent base for network
building, it is already signalling itself
as a highly-effective mechanism for
feedback on products, socio-
demographic gatherings, polling, and
new product gossip. The technology
will not win any awards for being
methodologically sound, but no one
can doubt the way in which this
website, and other such similar social
networking sites, have served up
individuals ready to talk.



We can help you...as one of the leading recruiters across
our sectors, our clients say we are dynamic, energetic
and focused; we say we’re motivated to succeed.

Based in London’s West End, our fantastic team and positive environment make
RPCushing Recruitment an exciting place to work.

We work across the Marketing Communications Sector with specialisms in
Market Research, Analysis and Insight, FDO and Executive Search disciplines
and due to the continuation of our exciting growth plan we have a number of
new positions immediately available.

We are looking for people with strong commercial acumen, an entrepreneurial
streak coupled with a hunger for success as well as being focused on delivering
a high quality service and a genuine passion to be the best!

If you want to work in a “can do” energetic environment then we would like to
talk to you.

Along with high basic salaries we offer profit share, uncapped
bonuses, a dedicated training programme and other great benefits.

For more information call Paul Gushing on 020 7401 6066
or email your GV to paul@rpcushing.com

We are always interested in speaking with consultants from any other
disciplines as more opportunities are on the horizon!
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Team Leaders OTE 70k+

As part of our continuing growth we are now
looking for an experienced Team Leader to
manage one of our divisions. You will lead this fast
paced team from the front and have the energy
and creativity to build on the success that this
team has already started to enjoy. Not only will you
be key in managing, developing and expanding the
team but you will be involved in high level pitching
and business development.

Senior Consultants (International) OTE 70k+

Due to our global expansion we are looking for
a consultant to join the international team. You
will have 2 years senior recruitment experience,
possess excellent consultative acumen and be
prepared to travel internationally. Ideally you will
have additional language skills and have the ability
to lead and manage international assignments.

Executive Search Consultants OTE 70k+

The ideal candidates will have a minimum of 2 years
as a recruitment consultant in a corporate, business
to business environment. You will have experience
of strategic account development along with the
ability to develop new business, whilst still involved
in full lifecycle recruitment. A proven track record of
conducting face to face client meetings, identifying
opportunities within a defined client base to sell a
search solution.

Recruitment Consultants OTE 50k+

We are looking for additional recruiters for our
divisions, working on large and small scale projects
for companies in a range of sectors from financial
services to retail and leisure. You will be working with
marketing, strategy, sales and insight professionals
from Graduate to Directors. Ideally you will have
worked within recruitment for a minimum of 1 year.
You will enjoy business development, building
relationships and working in a fast paced target
driven environment where you will reap the benefits
that our successful consultants enjoy.
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